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1. AHHOTAIIUA

1.1.Kpatkoe onucanue cofepxaHus JaHHOW TUCIUIUINHBIL.

JlaHHBIN yueOHO-METOIUYECKUN KOMIUIeKC 1o aucuuiuimHe «Business English» coctout w3
MIpOrpamMMbl y4eOHOM AUCITUTUTMHBI, TEOPETHUYECKOTO U MMPAKTUIECKOT0 OJIOKOB, a Takxke 6;10k0B OJ[C
u KUM.

[Mporpamma mucumrmumebl «Business English» obecrieunBaer (GopMupoBaHuEe WHOSZBIYHOM
KOMMYHHKATHBHOW KOMITETEHIIUU, HEOOXOAUMOMN I peain3allii KOMMYHUKATUBHBIX (DYHKIHI B
chepe nemnoBoro u mpodeccuoHaaIbHO OOIIEHHUs, a TaK)Ke MO3BOJISIT CUCTEMAaTH3UPOBATH 3HAHUS,
MOJTyYEHHBIE MTPU U3YyYECHUH TUCHUIUIMHBI «ITHOCTpaHHBIN S3BIKY.

Kypc nemoBoro aHTIUHCKOTO MpeaycMaTpuBaeT OOY4YeHHE SI3BIKY U CIeNU(HKE YCTHOTO H
MUCHEMEHHOTO OOIIECHUS C MHOCTPAHHBIMU MAapTHEPAMH B MPAKTUYECKHUX, OM3HEC-OPHUEHTUPOBAHHBIX
cutyanusax. CTyneHThl HaydyaTcsi BbIpakaThb CBOM MBICIM Ha aHIJIMKACKOM $SI3bIKE C OoJblieit
TOYHOCTHIO W YBEPEHHOCTbIO, HAay4aTcs MPUMEHATh TEPMHHOJOTHI0O U MpodeccroHallbHbIE
KOHCTPYKLIMU JEJIOBOTO AHIVIMHCKOTO s3blka B Tpolecce oOmeHus (nenoBast Oecena, JeIOBbIC
MIEPETOBOPHI), CAMOCTOSTEILHO COCTABIIATH JACIOBBIC, MOTHBAIIMOHHEIE M COIPOBOIUTEIILHBIC THChMA
Ha aHTJIMICKOM f3BIKE, JeNlaTh MPE3eHTALUU U T.1I.

1.2. Tpynoemkocts 4 ECTS, 144 gacos

®opma UTOrOBOTO KOHTPOJIS: 3a4€T C OLEHKOM.

1.3.B3auMoCBsI3b JAMCHHUILIAHBI C JPYTUMH JUCIHUIUIMHAMHA yYeOHOTO IUTaHA CHCIHAbHOCTH
(HampaBJICHMS)

«Business English» sBnsiercs aucuumruimHol BapuatuBHOW dvactd b1.B  moaroroBku
6axanaBpoB no HampasieHuo 38.03.01 DxkoHoMuka u uzyudaercs B 3 cemectpe. K Hauany uzyueHus
JTAHHOW JUCIUILIIMHBI y 00y4aeMbIX JOKHEI ObITh C(HOPMUPOBAHBI HABBIKK YCTHOTO M ITMCHBMEHHOTO
obmrenust Ha ypoBHe He Hmke Elementary (A2). Jlamnas AMCHMIUIMHA WMEET B3aHMOCBS3b U
OIMHMPAETCS Ha COZICPKAHKME YUCOHBIX JUCIMILINH, KOTOPBIC U3YUaIHCh Ha 1 Kypce U OyIyT n3ydaTbes
B panpHeiem mo HampasieHuto 38.03.01 Dkonomwmka: b1.0.05 «MHocTpanHbIil s3bik», b1.5.04
«CoBpeMeHHas riodanbHas dkoHoMmuKa», b1.B.1 «JTuka kommyHuKanuii B skoHomuke», b1.B.19
«Mexnynaponubiii  6usznec», b1.0.07 «Benmenwe B cnenuanpHOCcTh», b1.B.21 «DxoHOMHKa
OusHeca».

1.4 Pe3ynbTaThl OCBOEHUS IPOrPaMMBbl JUCLIUILINHBL:



Kon
KOMIIeTeHIIHH

HaunmenoBanue KOMIICTCHIINHU

Kon unapukaropa
JOCTHKEHHUS
KOMIIeTeHITH I

HauMeHoBaHHe HHAUKATOPA
TOCTH:KEeHUH KOMIIeTeHIIUMI

YK-1

Croco6eH oCyIIeCTBIATE TOUCK,
KPUTHYECKHUN aHAIN3 U CUHTE3
WHPOPMAITUH, IPUMCHSTh
CHCTEMHBIH MOJXOJT JIJIsl pELICHUS

IIOCTaBJICHHBIX 3a1a4

YK-1.1

3HaTh:

OCHOBHBIE METOBI U
HHCTPYMEHTBI IIOMCKa
“HGOPMAIIUH B Pa3IMYHBIX
HCTOYHUKAX.

YK-1.2

YMmeTs:

OddexTBHO UCKATh
WHPOPMAIUIO B PA3IMIHBIX
HCTOYHUKAX, BKITIOYAs
HayJHbIC 0a3bl TaHHBIX,
WHTEPHET-PECYPCHI,
OMOIMOTEKU U apXHUBEI.

VK-1.3

Buaners:

HaBbikamu paGboThI ¢
Pa3IuIHBIMU
“H(pOPMAITHOHHBIMHA
pecypcamu 1 6azaMu JaHHBIX.

OIIK-5

Crioco06eH HUCIIoNb30BaTh
COBpEeMEHHbBIC HH(POPMAITHOHHBIE
TEXHOJIOTHH U MIPOTPaMMHBIC
Cpe/CTBa MPH PEHICHUU
mpoecCHOHAIBHBIX 3a/1a4.

OIIK-5.1

3HaTh:

OcHOBBI HH()OPMAITMOHHBIX
TEXHOJIOTHH U UX IPUMEHECHUS
B Ipo(heCCHOHATBHON
JEATeITbHOCTH.

OIIK-5.2

YMeTh:

O¢ddexTrBHO UCTIONB30BATH
O(UCHBIC TPOTPAMMBI IS
MOJITOTOBKHU JIOKYMEHTOB,
OTYETOB W MPE3CHTAIUH.

OIIK-5.3

Bnaners:

HaBbikamu paGoThI ¢
OTEePaLIMOHHBIMU CUCTEMAMHU U
OCHOBHBIMH TTPHIIOKCHUSIMHU.

IK-1

Cnoco0OeH Ha OCHOBE OIMCaHUs
SKOHOMHUYECKHUX IPOIIECCOB U
SIBJICHUH CTPOUTH CTaHIAPTHBIC
WM aJJallTUPOBAHHBIC

TCOPCTUYCCKUC U

[IK-1.1

3HaTh:

OCHOBHBIE KOHIIEIIIINHA 1
METOAbI SKOHOMHYECKOI
TEOpHH.

[K-1.2

YMeTh:

DopMyIUpPOBATH
9KOHOMUYECKHUE TUIIOTE3bI U
3a/a4uu JJi1 MOACIUPOBAHUSL.




9KOHOMETPHUYECKUE MOJIEIIH,
aHAJIM3UPOBATDH U COAEPKATETHHO
WHTEPIIPETUPOBATH MOTYUCHHBIE

pe3yIbTaTHL.

IK-1.3

Bnanets:

Hassikamu paboTsl ¢
MMporpaMMHbBIM obecrieyeHreM
IJIL SKOHOMETPHUYIECKOT'O
amanm3a (Stata, EViews, R,
Python).

2. YYHEBHAS ITPOT'PAMMA

2.1.1lenu n 3a7a9u JUCHUTUTHHBI
ean nUCHUNIMHBI:

- opMupoBaHUE y CTYACHTOB MHOSI3BIYHON KOMITETCHITMH, HEOOXOUMOM JIJIsl peasinu3aIiuu

KOMMYHHKATHBHBIX ()YHKIIMH B IPO(EeCcCHOHATBHOM cpene.

3agaun JMCHHUILIMHBI:

- 3HaHUE JIEKCUKH, (POHETHKM M TpaMMAaTHUKH, COOTBETCTBYIOIIHME TeMmaM, cdhepam M 3amadaMm Ha

KOHKPETHOM JTare;

- 3HaHHuC

06H_II/IX npaBujl W HOPM  HCIIOJIb30BAHUA

SA3bIKa

B pPa3JIMUHBIX CUTyallUsAX

poeCCHOHATLHOTO OOIICHUSI M PAa3BUTHE COOTBETCTBYIOUIMX HABBIKOB WX HCIOJB30BAHUS LIS
JOCTHIKEHUS TIeIel OOIeHNs Ha MHOCTPAHHOM SI3BIKE;
- pedeBbIe YMEHUsSI U HABBIKU (UTCHHMS, ayAUPOBAHMUS, TOBOPEHHS, TMCbMEHHOW pevn) U TOTOBHOCTD
peann30BbIBATh UX B PEIPOLYKTUBHOU U MPOLYKTUBHON PEUEBOU EATEIBHOCTU B COOTBETCTBUH C
KOMMYHHKATHBHBIMH 33/Ja4aMH;
- OBJAaACHHUEC CTUIIMCTUYCCKUMHU OCOGGHHOCT}IMI/I PCUCBOro NOBCACHUA B paMKax HpO(l)GCCHOHEUIBHO-
JIETIOBOU U COITMOKYJIBTYPHOU cep OOIIeHHS;
- paciupeHue u yriayOneHue KyJlbTypOJOTHUYeCKUX 3HaHUH MPUMEHHUTEIHHO K MpOodecCHOHATbHON
NEeSITETTHHOCTH.

2.2. TpynoeMKOCTh JUCIUTUIMHBI ¥ BUABI YI€OHON paOoTHI (B aKaJIeMHUUECKUX Yacax W 3a4€THBIX
eauHunax) (yaaiuTh CTPOKU, KOTOphIe He OyIyT MPUMEHEHbI B paMKax JUCIUILIHHBI)

Pacnpenesienue no

Bcero, B aka cemecTpam
Buasl yueoHoii pagoTnl ’ o

yacax 3
ceM

1 2 3
1.00mas Tpy10eMKOCTb H3yYeHHS 144 144

AUCHUILIMHBI 10 ceMecTpaM, B T. Y.:

1. AynurtopHsbie 3aHATHSA, B T. 4.: 68 68
1. Jlexkuun 34 34

2.  llpakTtuueckue 3aHATHSA, B T. Y. 34 34




OO6cyxnenue
MPUKJIaHBIX TIPOCKTOB

Keiicer

JlenoBbie UTPBI, TPEHUHTU

KoHTposibHBIE PabOTHI

SR I A A

Hpyroe (yka3aThb)

3. C

e€MUHapbI

4.  JlaGoparopHbie pabOTHI

5.  Jlpyrue Bunubl (yka3aTh)

2. CamocrosiTenpHas pabora, B T. U.:

76

76

1.

IToaroroBka x sK3aMeHaM

12

12

2.

Hpyrue Buabl
CaMOCTOSITENTbHOU pabOTHI, B

T.4. (yKa3aTh)

IInceMennble ToMaIIHue
3aaHuA

22

22

Kypcosbie paboTbl

3.

Occe u pedepatsl

4.

Hpyroe (yka3artb)

17

17

3. Komu

CyJibTallun

4. Jlpyrue metonabl ¥ (OpMBbI 3aHATHHA

17

17

HToroselii k

OHTpOJIb (DK3aMeH, 3aueT, qud.

3a4eT - yKa3arh)

3adeT ¢ OLEHKOH
(3 u.)

3adeT ¢ OLEHKOH
(3 u.)

2.3.ConepxaHue UCIUILTUHBI

2.3.1.TemaTtudeckuii TUIaH U TPYAOEMKOCTb ayJUTOPHBIX 3aHATHN (MOIYIIH, pa3aeIibl

JTUCIUTITMHBI ¥ BUABI 3aHATHI) 0 pabouemMy ydeOHOMY TUIaHy

Pa3nennl

M TeMbl JHCHHUILINHBI Bcero Jexuuu | Ilpakr.
(ak. yacos) (ak. 3ansaTus
4acoB) (ax.

4acoB)

CeMuHapbl Jla6op.
(ak. yacoB) (axk.
4acoB)




1 2=3+4+5+6 3 5
+7
Tema 1._Career in Business. CV. 8 4 4
Motivation letter
Tema 2. Public Speaking. Presentation 4 2 2
Tema 3. Company History 8 4 4
Tewma 4. Corporate Culture 4 2 2
Tema 5. Advertising and Marketing 8 4 4
Tema 6. Cu_stome_r Support. _Enquiry 8 4 4
letter. Dealing with Complaints
Tema 7. Telephoning 4 2 2
Tewma 8. Starting up 4 2 2
Tema 9. Distribution and Delivery 4 2 2
Tema 10. Describing Statistics 4 2 2
Tema 11. Cultural Issues 8 4 4
Tema 12. Negotiations 4 2 2
Hror: 68 34 34*2=68

2.3.2. KpaTkoe cojiep:kaHue pa3/ieJioB AUCHUILIMHBI B BH/Ie TEMATHYECKOI0 IIaHA

Tema 1. Career in Business. CV. Motivation letter

1.

2.

3.

JlanHast TeMa OXBaThIBa€T OCHOBHBIE ACIEKThl MOCTPOCHUS Kapbepbl B OM3HECE, BKIIOYas
CO31aHHuC 3(1)(1)6KTI/IBHOI‘O PE3OMC U HAlTMCAHUEC MOTHBAITMOHHOI'O MMM CbMa. CTy,Z[eHTI:I nu3ydar:
Kapbepa B OusHece: OmnpeneneHue KapbepHBIX II€JCH, aHANIW3 PBIHKA TPYyZa, HEOOXOIUMBIE

HAaBBIKW U Ka4CCTBaA JJIA YCIICIIHOT'O pa3BUTHA.

Pestome (CV): CrpykTypa © cOAcpXKaHHE pE3IOME,
(GYHKIIMOHATIBLHOE), COBETHI O aaNTaI[|H 0]l KOHKPETHBIC BAKAHCHH.

MotuBaimonsoe nrckMo: llenb ¥ CTpykTypa mHHCbMa, METOJbl MEPCOHAIU3AIMH, CIOCOOBI
3¢ (eKTUBHOTO TIPEICTaBICHUS ce0s1 paboToaaTENIO.

[MpakTHueckue 3aqanus OyAyT BKIIOYATh HAMMCAHUE U KOPPEKTUPOBKY PE3FOME U MOTHBAIIMOHHBIX
MUCEM, YTO MOMOXKET CTYICHTaM MOJATOTOBUTHCS K TIOUCKY PAOOTHI.

JIureparypa:

1. The Business 2.0 Pre-intermediate. Student’s Book. Allison, John; Emmerson, Paul. Published by
2. Market Leader: Intermediate Business English Course Book. Cotton, D., Falvey, D., & Kent, S.

3. Emmerson, P. (2021) Essential Business VVocabulary Builder: Pre-intermediate to intermediate.

Hueber Verlag GmbH, 2014.
Pearson Education, 2018.

London: Macmillan Education.

TUOIBI  pe3foMe  (XPOHOJIOTHYECKOE,




4. Muscull B. Business Vocabulary in Use: Intermediate / Bill Muscull. —Cambridge : Cambridge
University Press, 2010.

Tema 2. Public Speaking. Presentation
B pamkax naHHO# TeMbl CTYyIEHTHI U3ydaT KIIIOUEBBIE aCHEKThl MyOIMYHBIX BBICTYIUICHUH,

BKJIIOYAs CHEUHUAJIU3UPOBAHHYIO JIEKCHUKY, MWCHOJIB3YEMYIO IIpH CO3JaHUM U IIPOBEICHUU

IIPE3CHTALAN:

1. OcHoBBI MyOMMYHBIX BRICTYIUICHUH: KpaTkoe BBeeHHE B TEXHUKY YBEPEHHOTO BBICTYIUICHUS U
CTPYKTYpUpOBaHus peud. M3yueHue kitoueBbIX (pa3 M BBIPAXKEHUH A Hadaia, MEepexoJoB U
3aKJIIOYCHHUA IIPE3CHTALUN.

2. Iloaroroska npe3entauun: OCHOBHBIE 3Tamlbl MOATOTOBKHM, BKJIIOYas OINpEEiIeHUE Lelied u
ayautopuu. OCBOEHUE JICKCUKU JJIsI OMMCAHUS 1I€JIe MpPEe3eHTAlNM, MPEICTaBICHUs JaHHBIX U
IMPUBJICYCHUSA BHUMAHUS.

3. Texnuka BeIcTymieHUs: O030p (¢pa3 W TEPMUHOB IS yAEpKaHUS BHUMAHUSA ayIUTOPHUH,
HCIIOJIb30BAHHUA BU3YAJIbHBIX MATCPUAJIOB U YIIPABJIICHUA HCIPCABUACHHBIMU CUTYAIIUAMU.

4. Tlpaktuka: [IpakTrueckue ynmpakHEHHUS! C UCIIOJIb30BAHHEM H3YYCHHOW JICKCHMKH, BKJIIOUYAIOIINE
MOJATOTOBKY M MIPOBEICHUE KPATKUX MPE3CHTAINH, a TAK)KE aHAIN3 U O0CYXKICHUE.

JIureparypa:

1. The Business 2.0 Pre-intermediate. Student’s Book. Allison, John; Emmerson, Paul. Published by
Hueber Verlag GmbH, 2014.

2. The Business 2.0: B1+ Intermediate Student's Book. John Allison, Paul Emmerson, Published by
Macmillan Education, 2013.

3. Emmerson, P. (2021) Essential Business VVocabulary Builder: Pre-intermediate to intermediate.
London: Macmillan Education.

4. Muscull B. Business Vocabulary in Use: Intermediate / Bill Muscull. —-Cambridge : Cambridge
University Press, 2010.

Tema 3. Company History
JlanHast Tema paccMaTpuBaeT KJIIOYEBBIE ACMEKThl HCTOPUM KOMIAHUM, €€ pa3BUTHE H

BIIMSIHME Ha COBPEMEHHOE COCTOSIHUE:

1. Oransl pazButusa: OCHOBHBIE COOBITUSI B HCTOPUM KOMITAHWH, BKIIIOUasi €€ OCHOBaHUE, Ba)KHbIC
BEXHU U JOCTUIKCHUA. Jlekcuka AJId OIMMUCaHus poCTa U U3MCEHEHUH KOMIIaHUU.

2. @akTopel ycmexa M BBI3OBBI: BiusHHE SKOHOMUYECKHX, COLHUANBHBIX M TEXHOJIOTHYECKUX
($akTOpOB Ha pa3BUTHE KOMIAHUH, a TAKXKE CIIOCOOBI MPEOIONICHUS TPYIHOCTEH.

3. Ponb ocHoBatenelt u nuaepoB: Bkiaa kimo4yeBbIX GUIyp B pa3BUTHE KOMIIAHUW U MCTOJIb3yeMast
JIEKCHUKA, CBSI3aHHAs C JIMJIEPCTBOM.

4. CoBpemeHHOE coCTOsTHUE U Oyaymiee: OnucaHue TeKyIero moj0KeHs KOMITAaHUH U €€ CTpaTerui
Ha 6y;[ymee. Jlexcuka JJI OIMMUCAHUSA TCKYIIUX YCIICXOB U IIJIAHOB.

Jlureparypa:

1. Business benchmark pre-intermediate: Intermediate business preliminary student’s book. Whitby,
N. Cambridge: Cambridge University Press, 2013

2. The Business 2.0 Pre-intermediate. Student’s Book. Allison, John; Emmerson, Paul. Published by
Hueber Verlag GmbH, 2014.

3. The Business 2.0: B1+ Intermediate Student's Book. John Allison, Paul Emmerson, Published by
Macmillan Education, 2013.
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Tema 4. Corporate Culture
B nanHON Teme paccMaTpHBAalOTCS OCHOBHBIE aCIEKThl KOPIOPATUBHOM KYJIBTYpbl M €€

BIUSHUE Ha QyHKIMOHUpPOBaHUE opraHu3anuid. CTyIeHThI U3yYar:

1. OcHOBHbIE KOMITIOHEHTHI KOPIOPATUBHON KYJIbTYphI, TAKUE KaK [IEHHOCTH, HOPMBI U MOBEACHUE,
MPUHSATHIE B KOMIIAHUU.

2. Tunbl KOPIOPATUBHOM KYJIBTYpBI: UEpapXHUUECKas, phIHOYHAS, KIIAHOBAs, aJXOKpaTHUecKas 1 UX
BJIMSIHUE HA COTPYIHUKOB U OPTaHU3ALMIO.

3. ®opmupoBaHHE U TIOIEP)KAHUE KYJIBTYPHI: posib pykoBojicTBa u HR-otnena B popmupoBanuu u
yIpaBJIEHUN KOPIIOPATUBHON KYJIBTYPOH, a TaK)Ke CIOCOOBI €€ N3MEHEHUS PU HEOOXOMMOCTH.

4. BrnusHue KOpHOpPAaTUBHOM KyJAbTYphl Ha MOTHBALIMIO COTPYJHHUKOB, KOMaHAHYIO paboTy u
JIOCTUKEHHE LENEN KOMIIaHUH.

[IpakTHueckass 4acTh BKJIIOYAET AHAJINW3 KOPIOPATHBHOM KYJIBTYpPbl B PEAJBbHBIX KOMIAHUAX W

pa3paboTKy MpeIoKEeHUH 0 e€ yIyUIIEHHIO.

JIureparypa:

1. Business benchmark pre-intermediate: Intermediate business preliminary student’s book. Whitby,
N. Cambridge: Cambridge University Press, 2013

2. Market Leader: Intermediate Business English Course Book. Cotton, D., Falvey, D., & Kent, S.
Pearson Education, 2018.

3. Intelligent business: Pre-intermediate. Barrall, I. England: Pearson Education Limited, 2006.

Tema 5. Advertising and Marketing
B pamkax naHHOW TeMbI CTYyJEHTBHI M3ydaT KIIOYEBbIE ACHEKThl PEKJIaMbl U MapKETUHTA,

BKJItOUasi UX QyHKUIMUU U UHCTPYMEHTBI:

1. Tlonumanue ueneit u 3aaau pexyaMmbl. M3yueHue KIHOYEBbIX TEPMHUHOB M KOHLEMIIMMA, BKIIIOYas
KpeaTHBHbIE MOAXOABl M MENHMA-TNIAHUPOBAHUE, CBS3aHHOW C PEKJIAMHBIMM KaMIAHUSMH,
KpeaTUBHBIMH KOHIIEIIUSIMHU ¥ BBIOOPOM MeJHa.

2. IHcTpyMeHTHl pekjiaMbl M MapkeTuHra: OO030p pa3lIMYHBIX PEKIAMHBIX M MapKETHHTOBBIX
MHCTPYMEHTOB, TakuX Kak pexinama B CMU, mmudpoBoit MapkeTHHr, conuanbHble cetd u PR.
[TpakTrueckoe MpUMEHEHHE KITFOUYEBBIX (Dpa3 v MOHATHH.

3. Ananu3 3¢ (HeKTUBHOCTH: METO/IbI OIICHKHU YCTICIITHOCTH PEKJIAMHBIX M MAPKETUHTOBBIX KaMIaHUH,
BKJIIOYAsl HCIIOJIb30BaHUE KITIOUYEBBIX MOKa3aTenel 3p(HeKTUBHOCTH U METPHK.

[IpakTudeckass 4YacTh: CO3JaHUE KOHIICTIIIMM PEKIAMHON KaMIIaHWW, BBIOOp Meua-KaHAOB U

coctaBieHue TiaHa. OOCyX/IeHHE peabHbIX MPUMEPOB YCHEIIHbIX M HEYAAUHBIX PEKIaMHBIX U

MapKETUHTOBBIX CTPATETUi.

JIureparypa:

1. Business benchmark pre-intermediate: Intermediate business preliminary student’s book. Whitby,
N. Cambridge: Cambridge University Press, 2013

2. Intelligent business: Pre-intermediate. Barrall, 1. England: Pearson Education Limited, 2006.

3. Emmerson, P. (2021) Essential Business VVocabulary Builder: Pre-intermediate to intermediate.
London: Macmillan Education.

4. Muscull B. Business Vocabulary in Use: Intermediate / Bill Muscull. —Cambridge : Cambridge
University Press, 2010.

Tema 6. Customer Support. Enquiry letter. Dealing with Complaints
DTa TeMa OXBATLIBAET OCHOBHLIE ACIEKTHI MNOAACPIKKN KIIMCHTOB, BKJIFOYAasA HAIIMCAHUC
3anmpocoB U 3P GHEeKTUBHOE yIpaBieHue xkanooamu. CTyAeHTHI U3yvarT:
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1. 3ampocer (Enquiry Letters): M3ydenue cTpyKTypsl U opmaTa AeNOBBIX 3ampocoB. CTyIEHTHI
HAay4arcsl MHCaTh 3alpOChl O MPEAOCTaBICHUH WH(GOpPMAIMK, YTOYHCHUHU JETael M 3ampocax
YCIIYT, UCHOJB3YS MOIXOISIIYIO JEKCUKY U (Ppa3bl.

2. Pabora c¢ sxamobamu: Metonbl U TeXHUKH 3(P(HEKTUBHOTO OTBETAa Ha >KAJIOOBI KIMEHTOB.
OcBemaroTCsl KJIIOUEBBIE AJIEMEHTHI OTBETA, TAKUE KaK M3BUHEHUS, MPEUIOKEHUE pEIICHUN H
NOJICPKKA KITMeHTa. V3ydeHne JIekCuku 1 Gpas Uit KOPPEKTHOTO M KOHCTPYKTHBHOTO OOIIEHHSI
B CJIOKHBIX CUTYaLlUsX.

3. TlpakTuyeckas 4acTh: HAIMCAHUE 3aIPOCa - TPAKTUKA CO3/IaHUs 3alIPOCOB HA OCHOBE Pa3IMYHBIX
CIICHAapHeB, TaKMX KakK 3ampoc HH(OpMamuu O mpoaykTax W ycayrax. OTBer Ha jxanoly -
NPaKTUYCCKUE YNPaXHEHUs IO HAIKMCAHWUIO OTBETOB HAa BBIMBIIIICHHBIC JKaJl00bl, BKIIOYAs
(dopmynupoBaHuE U3BUHEHUH U MTPEIOKEHUH 110 UCIIPABICHUIO CUTYAIHH.

JIureparypa:

1. The Business 2.0 Pre-intermediate. Student’s Book. Allison, John; Emmerson, Paul. Published by
Hueber Verlag GmbH, 2014.

2. The Business 2.0: B1+ Intermediate Student's Book. John Allison, Paul Emmerson, Published by
Macmillan Education, 2013.

3. Muscull B. Business Vocabulary in Use: Intermediate / Bill Muscull. -Cambridge : Cambridge
University Press, 2010.

Tema 7. Telephoning

B 3700 TeMe CTYAEHTHI N3ydaT KII0UEBbIe aCEKThl A3(PPEKTUBHOTO TeaeGOHHOro OOIIEeHUs B

OusHece:

1. OcHoBbl TeneponHoro odmenus: [IpUHINTIBL U 3TUKET Tene()OHHBIX MeperoBopoB. JIekcuka ams
IPUBETCTBYSL, IPEICTABICHNUS ce0sl, BEICHHUS Pa3roBOpa U 3aBEPIICHHS 3BOHKA.

2. CtpykTtypa tenedonHOro pasroBopa: Kak cTpykTypupoBaTh pa3roBOp AJs AOCTHIKEHHS Iieneil.
N3ydenune ¢pas 1uist sICHOTO NpeACTaBICHNS HH)OPMALIUH U YTOUHEHHS ACTaJCH.

3. YmpaBieHue CI0KHBIMH CUTyallMsIMU: TeXHUKHU U1t 00pabOTKHU TPYIHBIX CUTYaIUi, TAKUX KaK
HEJIOTIOHUMAaHue U KOH(QIUKTHL. JIeKcHKa ai1si "3BUHEHNH, KOPPEKTUPOBKH U PEIICHUS TPOOIIEM.

4. TlpakTuyeckas 4acTh: POJEBas Urpa - BBINOJHEHHE TEIC(POHHBIX MEPEroBOPOB B pa3IMUYHBIX
CIIEHApHUAX, TAKUX KakK JIeJOBBIC 3ampochl M 00paboTka kano0. OOCyKaeHWE BBITTOJHEHHS
POJIEBBIX UTP, BBISIBJICHUE CUIIBHBIX U CIIA0OBIX CTOPOH B TeIe(hOHHOM OOILICHHH.

Jlureparypa:

1. The Business 2.0 Pre-intermediate. Student’s Book. Allison, John; Emmerson, Paul. Published by
Hueber Verlag GmbH, 2014.

2. The Business 2.0: B1+ Intermediate Student's Book. John Allison, Paul Emmerson, Published by
Macmillan Education, 2013.

3. Emmerson, P. (2021) Essential Business VVocabulary Builder: Pre-intermediate to intermediate.
London: Macmillan Education.

Tema 8. Starting up

JlaHHasi TemMa OXBaTbIBae€T KIIOYEBHIC aCMEKThl 3alycka OHu3Heca, OT IJIAHWPOBAHUS 10
peanuzanuu. Tema BKIIOYAET B ce0sl pa3paboOTKy OM3HEC-HEH, ONpeeIeHNE eI U COCTAaBIICHHUE
OusHec-tulaHa. Jlekcuka Juis  omucaHus Ou3Hec-wjei, wnened W 3TanoB  IJIAHUPOBAHMSL.
@DuHaHCUPOBAaHME M PECYPChl: UCTOYHMKHM (PMHAHCUPOBAHMS, BKJIKOYas WHBECTHUIMH, KPEAUTHI U
rpanTsl. O030p pecypcoB, HEOOXOAUMBIX Ui cTapTa OM3HEca, TAaKUX Kak 000pyI0oBaHKE, IEPCOHAT
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U ToMeleHus. MapkeTuHr u npojaBmwkeHre: OCHOBHBIE CTPAaTerMud MapKETHHTa M peKiIaMbl JUIs
3amycka Ou3Heca. M3ydyeHue TEpMHUHONOTHH U pa3padOTKH MapKETHHTOBBIX CTpaTeTHH |
IPOJIBUYKEHHSI HA PBIHKE.

[IpakTrueckass 4acTh BKJIIOYAeT B ceOs co3maHue OuW3Hec-TIaHa: pa3paboTka 0a30BOTO
OM3HEec-TUIaHa ¢ aKIIeHTOM Ha KIIIOYEBBIC aCHEKThl, TAKUE KaK aHaJIU3 PhIHKA, (PMHAHCOBBIN TUIaH U
CTpaTerus MPOABIKEHHSI; TIPE3ECHTAIINS HIICH: TIOATOTOBKA U MTPEICTaBlIcHHE OM3HeC-ueH B hopmare
KpaTKo Mpe3eHTalnu, 00CyKIeHUE CHIIBHBIX U CJIa0bIX CTOPOH.

Jlureparypa:

1. Business benchmark pre-intermediate: Intermediate business preliminary student’s book. Whitby,
N. Cambridge: Cambridge University Press, 2013

2. Market Leader: Intermediate Business English Course Book. Cotton, D., Falvey, D., & Kent, S.
Pearson Education, 2018.

3. Muscull B. Business Vocabulary in Use: Intermediate / Bill Muscull. —Cambridge : Cambridge
University Press, 2010.

Tema 9. Distribution and Delivery

B 5T10i1 Teme npencraBieH 0630p OCHOBHBIX aCMEKTOB paclpeAesieHUsI U TO0CTaBKU TOBAPOB.
CTyneHThbI U3y4aroT OCHOBBI PACIIPENEICHUS: LI€IU U 3HAUEHUE PACIPEEIICHUsI TOBAPOB B LIEIIOUKE
ocTaBOK. MeTo/Ibl ¥ KaHaNbI I0CTaBKU. BBe/ieHNe B KITF0OUEBbIE TIOTUCTUUECKHE MTOHSTHS, TAKHE KaK
yIpaBiIEHUE 3arlacaMy, TPAHCHOPTUPOBKA U IUIAHMPOBAaHHME MapuIpyToB. OCHOBHBIE NMOAXOABI K
pelieHuo npo0jeM B pacpeIeIeHUH U 10CTaBKe, BKII0Yas 3aJepKKU U OLTHOKH.

Jluteparypa:

1. Business benchmark pre-intermediate: Intermediate business preliminary student’s book. Whitby,
N. Cambridge: Cambridge University Press, 2013

2. Market Leader: Intermediate Business English Course Book. Cotton, D., Falvey, D., & Kent, S.
Pearson Education, 2018.

3. Emmerson, P. (2021) Essential Business VVocabulary Builder: Pre-intermediate to intermediate.
London: Macmillan Education.

Tema 10. Describing Statistics

B naHHOI TeMe CTy/eHThI U3ydaT KIIYeBble METOAbl BU3YaM3alluid M OMMCAHUS JAHHBIX, a TaKXkKe

Pa30BBIOT HABBIKM MHTEPIIPETALIMH JHarpaMmM, rpad)uKoB U TaOIUII.

1. Tunel Bu3yanuzanuii maHHbIX: OO030p amarpamMMm (THCTOTPAMMBI, KPYTOBBIE JHArpaMMBbl),
rpa¢uKoB (JIMHEHHBIE, cTONOUYAThIe) U Tabuul. M3ydeHne uX Ha3HAuYeHHs] U NPUMEHEHHUS IS
BU3YalIM3al[UU CTATUCTUYECKUX JaHHbIX.

2. Onucanne Bu3yanm3auuii: JIeKcMka W METOABI JIJIsl ONMUCAHUSA W HHTEPIPETALUU JAUarpamm,
rpaduxoB u Tabnui. Kak BELAENATH KIIOYEBbIE MOMEHTHI U TPEH/IBI.

3. Ilpaktuueckas yactb: [IpakTuka co31aHMs U aHAIN3a PA3TUYHBIX BUJOB BU3YaIU3alMif HA OCHOBE
peaybHbIX JaHHBIX. Hamncanue KpaTKuX OTYETOB C ONMHMCAHUEM AHarpaMm, rpaduKkoB U TaOIUI.

Jluteparypa:
1. Business benchmark pre-intermediate: Intermediate business preliminary student’s book. Whitby,
N. Cambridge: Cambridge University Press, 2013
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2. The Business 2.0 Pre-intermediate. Student’s Book. Allison, John; Emmerson, Paul. Published by
Hueber Verlag GmbH, 2014.

3. Emmerson, P. (2021) Essential Business VVocabulary Builder: Pre-intermediate to intermediate.
London: Macmillan Education.

Tema 11. Cultural Issues

JlaHHas Tema MOCBSIIEHA BAXXHOCTH KYJIbTYPHBIX acCIEKTOB B MEXIyHapoOAHOM Ou3Hece W
HalpaBJIeHa Ha Pa3BUTHE HABBHIKOB 3()(HEKTUBHOTO MEXKYIHTYPHOTO B3aMMO/ICHCTBHS.

1. KynbrypHble paznuuus: V3yueHHe OCHOBHBIX KYJIbTYPHBIX Pa3IMdMid M MX BIUSHUS Ha
nenoBoe oOuieHne U moBeneHue. JIekcuka Al OMUCaHUs KYJIbTYPHBIX OCOOEHHOCTEH U
CTEpPEOTHUIIOB.

2.  Kpocc-xynpTypHas  komMmyHukauus:  Kak  s¢pdexkTnBHO — B3aMMOAEHCTBOBATH  C
MPEACTaBUTEISIMU  Pa3HBIX KyabTyp. O030p mpobieMm, CBS3aHHBIX C HeBepOaTbHON
KOMMYHHKAIHEH, STUKETOM U JICIIOBBIMHU MPAKTUKAMH.

3. KynbTypHble Gapbepsl U pemieHus: [loHnMaHue BO3MOXKHBIX 0apbepoB, BO3HUKAIOIINX M3-3a
KYJBTYPHBIX PA3IMUUH, U CIOCOOBI UX MpeoaosieHus. [IpakTudyeckre COBETHI 10 aJanTanui U
BBICTPANBAHUIO YCHEIIHBIX MEKKYJIbTYPHBIX OTHOILIECHHH.

4. TIlpaktuyeckas dacTh: AHanmu3 KelcoB: OOCYXIEHHE pEAIbHBIX CIy4aeB KYJIbTYPHBIX
pa3nuuuii B OM3HECE U UX PEIICHHA.

Jluteparypa:

1. Business benchmark pre-intermediate: Intermediate business preliminary student’s book. Whitby,
N. Cambridge: Cambridge University Press, 2013

2. Intelligent business: Pre-intermediate. Barrall, 1. England: Pearson Education Limited, 2006.

Tema 12. Negotiations

JlanHast Tema HampaBJ€Ha Ha pa3BUTHE HAaBBIKOB 3()()EKTHUBHOTO BEICHHUS MEPErOBOPOB, OCBOCHUE

CTpaTeruy U TAaKTUKH, YUUTBIBAas KYJIbTYPHBIE Pa3JIMyMs NPU B3aUMOACUCTBUM C MapTHEPAMH U3

Pa3HBIX CTPaH.

1. OcuoBbl meperoBopoB: IIpMHLIMIBI ~ yCHEHNIHBIX IEPErOBOPOB, BKIIOYAs IMOATOTOBKY,
YCTaHOBJICHHE TIeJIeH U cTpaTeruii. JIekcuka u ¢pasbl, HCIOIb3yeMbIE B TIPOIIECCE MEPETOBOPOB.

2. Taktuku u crparerun: O030p Pa3IUYHBIX TAKTHK U CTPAaTETUil IEpPEroBOPOB, TAKUX KaK BEJCHHE
IIEPErOBOPOB C HECKOJIBKUMU CTOPOHAMH, CO3/IaHHUE MPEJI0KEHUN U KOHTPIPEI0KEHNM, a TAKKE
yIpaBiieHUE KOH(IUKTaMU.

3. Kpocc-kynbrypHble acnekThl: Kak KynpTypHBIE pa3iuuds MOTYT MOBIMSTH Ha IIPOLECC
IIEPErOBOPOB U KAK alaliITUPOBATh CBOM MOAXO/bI B MEKIYHAPOJHOU Cpelie.

4. Tlpaktuyeckas yactb: CHUMYyIALKS NEPErOBOPHBIX CHUTYallMil C pa3HbIMHU CLIEHAPUSMHU IS
IIPAKTUKHU CTPATETU U TaKTHUK.

Jlureparypa:

1. Business benchmark pre-intermediate: Intermediate business preliminary student’s book. Whitby,
N. Cambridge: Cambridge University Press, 2013

2. Market Leader: Intermediate Business English Course Book. Cotton, D., Falvey, D., & Kent, S.
Pearson Education, 2018.



3. Muscull B. Business Vocabulary in Use: Intermediate / Bill Muscull. — Cambridge : Cambridge
University Press, 2010.

2.3.3. Kparkoe coaep:kaHne CeMHHAPCKUX/MIPAKTHYECKHX 3aHSITHII/JIabopaTOpHOrO
NMPaKTHKyMa

@DopMbI IPOBEICHUS CEMHUHAPCKUX 3aHATUH MOTYT BKJIIOUATh TPYIIIOBBIE 00CYXIEHUS, KeHC-aHaN3,
IPE3EHTALMH, POJIEBbIE UTPBI U 00YYAIOLINE UTPBI.

2.3.4.MarepuajibHO-TEXHUYECKOE o0ecriedeHne U CIUNIHHbI
1. Y4eOHUKHU U yueOHBIEC TOCOOHS.

2. CnoBapu.
3. MynpTumeanitHoe 000pya0BaHNE

2.4. MoayJibHasi CTPYKTYpa IMCUMILUIMHBI ¢ pacnpeieieHneM BeCOB 10 (popMaM KOHTPOJIei

N Beca
Bec utorosoii
Bec pe3yIbTHPYIO
N OLIEHKH 9
Bec popmbr | Bec popmbl HTOr0BOM npoMesxyToy | HAEH OLEHKH
(popm) MPOMEKYTO OLlEHKH P Horg NPOMEKYTOY
TeKYIIEro YHOT0 NMPOMEKYTOU HBIX
KOHTPOJIS B N
KOHTPOJISA B | KOHTPOJA B HOTO KOHTpoJIeil u
” N pe3yabTHPYIO
DopMbI KOHTPOJIei pe3yJAbTHPYIO | HMTOrOBOIi KOHTPOIA B | & o leHKe OLIeHKH
el oneHke OlleHKe pe3yabTHPYIO HTOr0BOI0
N NMPOMEXKYTOY
TeKyIero NMPOMEXYTO | IIeil oleHKe MBI KOHTPOJIS B
KOHTPOJIA (110 YHOT0 NMPOMEKYTOY . €3yJIbTHPYIO
P ( pomezky KOHTpoJIeii ey Py
MOYJISIM) KOHTPOJISI HBIX . | meii onenke
., | (cemecTpoBOM
KOHTPOJIeH HTOT'0BOTO
OLIEHKeE)
KOHTPOJIsI
Bua yueoHoii padoTsl/kouTpoas | M1 M2 M1 |M2 |Ml1 M2
KonTponbHas padora (npu 05
Haauyuu) '
YcTHBIN onpoC (npu Hanuuuu) 0.25
Tect (npu nanuuuu)
JlaGoparopublie paboTHI (npu
Haauyuu)
[MuceMeHHBIC TOMAINTHHE 3aaHUS
. A 0.25 0.5
(npu Hanuyuu)
Pedepar (npu nanuyuu)
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Occe (npu naruyuu)

[IpoexT (npu nanuuuu)

llpyeue gpopmosl (npu nanuuuu) 05

Beca pe3ynpTUpyOMUX OLEHOK
TEKYIUX KOHTPOJIEH B UTOTOBBIX
OILIEHKaX MPOMEXKYTOUHBIX
KOHTpOJeH

Beca oneHOK MPOMEKYTOIHBIX
KOHTPOJIEH B UTOTOBBIX OLIEHKAX
IIPOMEKYTOUHBIX KOHTpOJIEH

Bec nrorosoii onenku 1-ro
MIPOMEKYTOUYHOTO KOHTPOJIS B
Pe3yIBTUPYIONICH OLICHKE
MIPOMEXKYTOUHBIX KOHTPOJICH

Bec UTOroBoii OLEHKH 2-T0
MIPOMEKYTOUYHOTO KOHTPOJIS B
Pe3yIBTUPYIONICH OLICHKE
MIPOMEKYTOUYHBIX KOHTPOJIEH

Bec pesynbrupytomei oreHKu
MIPOMEKYTOYHBIX KOHTPOJICH B
Pe3yIBTUPYIONICH OLICHKE
HUTOTOBOTO KOHTPOJIS

0.3

Bec HTOroBOro KOHTpoJIs
(Ox3ameH/3a4eT) B
Pe3yIBTUPYIONICH OLICHKE
HUTOTOBOTO KOHTPOJIS

0.7

Teopernuecknii 010K (yKazvlearomcesa mamepuaivl, HEOOX00UMble 011 0CE0EHUSA YYEOHOU
npozpammul OUCUUNIUHDL)

3.1.MartepuaJjbl 10 TEOPETHYECKOI YaCTH Kypca

3.1.1.YuebHuk(un):
. Business benchmark pre-intermediate: Intermediate business preliminary student’s book. Whitby,
N. Cambridge: Cambridge University Press, 2013
. The Business 2.0 Pre-intermediate. Student’s Book. Allison, John; Emmerson, Paul. Published by
Hueber Verlag GmbH, 2014.
. The Business 2.0: B1+ Intermediate Student's Book. John Allison, Paul Emmerson, Published by
Macmillan Education, 2013.
. Market Leader: Intermediate Business English Course Book. Cotton, D., Falvey, D., & Kent, S.
Pearson Education, 2018.
. Intelligent business: Pre-intermediate. Barrall, 1. England: Pearson Education Limited, 2006.




3.1.2.97eKTpoHHbIe MaTepHaIbl (3JEKTPOHHBbIE YUeOHHKH, Y4eOHbIe TOCOOHUSsI, KYPChI H
KPaTKHe KOHCHEKThI JeKuui, npe3entauuu PPT u T.11.):

Wudopmanmonnsiii pecype http://www.natcorp.ox.ac.uk

Cnosaps http://oxforddictionaries.com

Cnosaps http://www.multitran.ru

Cnosaps https://www.lingvolive.com/

Cnosaps http://dictionary.cambridge.org

Cnosaps http://www.merriam-webster.com/dictionary

WNudopmanmonnsiii pecypce http://www.breakingnewsenglish.com/

Wudopmannonnsiit pecypce http://www.bbc.co.uk/

Wudopmarmonnsiii pecype http://www.voanews.com/specialenglish/index.cfm
Wudopmannonnsiit pecypce http://www.americanrhetoric.com/speeches/
Wudopmarmonnsiii pecype https://www.businessenglishresources.com/learn-english-for-
business/student-section/

Wudopmarmonnsiii pecype https://businessenglishmaterials.com/

NudopmannonHslil pecypc
https://elt.oup.com/teachersclub/subjects/businessenglish/?cc=nl&sellL anguage=en
Wudopmannonnsiit pecypce https://www.linguahouse.com/en-GB/esl-lesson-plans/business-english

3.1.3.I'noccapuii/TepMHUHOJIOTHYECKHI CII0BaPb:
1. Emmerson, P. (2021) Essential Business VVocabulary Builder: Pre-intermediate to intermediate.
London: Macmillan Education.
2. Muscull B. Business Vocabulary in Use: Intermediate / Bill Muscull. —Cambridge : Cambridge
University Press, 2010.

3.1.4. np. BapHaHTBLI MaTEePHUAJIOB, HEOOXOAUMBIX /IJIsi OCBOECHHUsI YU4eOHOI MporpaMMsbl
AUCHHUIIJINHBI.
Wudopmannonnsiii pecypce https://learnenglish.britishcouncil.org/business-english
Wudopmanmonnsiii pecype https://www.youtube.com/user/bizpod
Wudopmannonnsiii pecype https://breakingnewsenglish.com/business_english.html

4. ®oHABI OUEHOYHBIX CPEACTB (YKA3bIBAIOMCA MAMEPUAbl, HeoodXooumvle 011 NPOBEPKU
YPOGHA 3HAHUIL 6 COOMEEMCMEUU C COOEPHCAHUEM YUEOHOU NPOZPAMMBL OUCUUNTIUHDL).
4.1.11naHbl NPAKTHYECKUX U CEMUHAPCKUX 3aHATHI

Tewma 1. Career in Business. CV. Motivation letter

1. Beenenue (10 mun): O630p KIIOUEBBIX 3JIECMEHTOB Kaphephl B Ou3Hece. Llenu 3ansTus.

2. Pestome (CV) (20 mun): OcHOBHBIC pa3eisl U cTpyKTypa. [IpakTrueckoe 3aaanue 1Mo CO3JaHHI0
CVv.

3. CompoBoautensHoe mucbMo (20 mun): CTpyKTypa U COBETHI 110 Hamucanuio. [IpuMep nucsma.

4. Tlpaktuueckoe 3aganue (20 muH): Hanmrcanue coOCTBEHHOTO COMPOBOIUTEIBLHOTO MTHCHMA.

5. O6cyxmenue u obparHas cBsa3b (10 mun): OOCyKAeHNE BBITOJHCHHBIX PA0OT M OIIHOKH.

Tema 2. Public Speaking. Presentation

1. Beenenue (10 MuH): 3HaueHHE U OCOOCHHOCTH MYOJIMYHBIX BBICTYIUICHUN.

2. Ctpykrypa npesentanuu (20 mun): [Toaroroska, BBeieHHE, OCHOBHAS 4acTh, 3aKIIOYCHHUE.
3. HaBbiku oparopa (20 mun): XKecTbl, MUMHKA, UHTOHALIMS, KOHTPOJIb BPEMCHHU.
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4. Tlpaktuka BeicTyuienu# (30 mun): [Ipe3eHTanuu CTyIEHTOB ¢ 0OPATHOM CBS3BIO.

Tema 3. Company History

1. Beeaenne (10 mun): BasxHOCTh HCTOPHH KOMIIAHHUH ISl OM3HECA.

2. Cocrasnstoniue ucropun kommnanuu (20 mun): OCHOBaHME, pa3BUTHE, KIFOYCBBHIC MOMCHTHI.
3. Ilpumeps! yenemnbix kommnanuit (20 mun): Kpatkue 0630psl HCTOPHii H3BECTHBIX KOMITAHHIA.
4. Tlpaktuueckoe 3aaanue (30 mun): Hanucanue KpaTkoll KCTOPHU BHIMBIIIIICHHOW KOMIIAHUY.

Tema 4. Corporate Culture

1. Beeaenue (10 mun): OnpezencHre U 3HaUCHHE KOPITOPATHBHON KYIbTYPHI.

2. DIEMEHTBI KOPIIOpaTUBHOM KyIbTypbl (20 MuH): Muccusi, IEHHOCTH, TPAIUIIUN, HOPMBI
TTOBEICHHSL.

3. Ananu3 peanbHbIx npuMepoB (20 mun): O030p KyJIbTYp NU3BECTHBIX KOMIIAHU.

4. Muckyccus (30 mun): Kak kynbTypa BIusSeT Ha pabOTy U YCIIEX KOMITaHUH.

Tema 5. Advertising and Marketing

1. Beenenwue (10 mun): OCHOBBI peKiIaMbl 1 MApKETHHTA.

2. Tunsl pexiaamsl (20 mun): TpaguiuonHbie U HH(POBLIE METOIBI.

3. Mapkerunrossie ctpateruu (20 muH): BBeieHre B OCHOBHBIC CTPATCTHH.

4. Tlpaktuueckoe 3aganue (30 Mun): PazpaboTka peKTaMHOM KaMIIaHUK IS TIPOIYKTA.

Tema 6. Customer Support. Enquiry letter. Dealing with Complaints

1. Beeaenue (10 muH): PoJib KJIMEHTCKOM MOICPIKKH.

2. 3ampocs! 1 oTBeThl Ha HUX (20 MuH): CTpyKTypa ¥ TOH ITUCEM-3aIIPOCOB.

3. Pabora ¢ xanobamu (20 mun): Ctpateruu 3G HEeKTUBHOTO pa3pelieHus Kaao0.

4. TIpaktuueckoe 3aganue (30 mun): Hamucanue nuckbMa-3amnpoca u OTBeTa Ha xaio0y.

Tema 7. Telephoning

1. Beenenue (10 mun): BaxkHOCTh TeeOHHBIX IIEPETOBOPOB B OH3HECE.

2. OcHoBHbIe (pa3sl U Beipaxkenus (20 mun): Hauaso pasroBopa, mpoch0bl, 0ObSICHEHHSL.
3. Tenedonnsrii atuket (20 mun): Kak Bectn ce0s mpodecCHOHATIBHO 10 TeIe(OHYy.

4. Poneas urpa (30 mun): [IpakTika TeaeGOHHBIX Pa3roBOPOB.

Tema 8. Starting Up

1. Beeaenue (10 mun): OCHOBHBIC ATaIlbl CO3/1aHUs OU3HECA.

2. busnec-man (20 mun): OCHOBHBIE pa3/eiibl U MX 3HAYUMOCTb.

3. ®unancupoBanue craprana (20 muH): BapuaHThl 1 HCTOYHUKY.

4. Tlpaktuueckoe 3aganve (30 mun): PaspaboTka ujaeu craprana U HalmucaHHe KpaTkoro Ou3Hec-
TJIaHa.

Tema 9. Distribution and Delivery

1. Beeaenwue (10 mun): OCHOBBI JOTHCTUKH U TUCTPUOYIIHH.

2. Tumnel xananoB pacupenenerus (20 mun): [IpsiMble 1 KOCBEHHBIE KaHABL.

3. Iporecc nocrasku (20 mun): OCHOBHBIE 3TAITbI U BaKHBIE aCIIEKTHI.

4. Ketic-ananu3 (30 muH): AHanu3 QUCTPUOYIIMOHHOM CTPATEruu peajbHO KOMITaHHH.

Tema 10. Describing Statistics
1. Beeaenue (10 MuH): 3HauCHHE CTATUCTHYCCKUX JaHHBIX B OHU3HECE.
2. Tunel nanHbIX ¥ ux npeacrasinenne (20 mun): ['paduku, TabauIbI, THArpaMMBI.



3.
4.

Amnanu3 nansbix (20 muH): Onrcanue TeHACHIMN U UHTEPIIPETalKs TaHHbIX.
[Tpaktrueckoe 3amanue (30 mun): OnrcaHue U aHAIU3 MPEIOCTABICHHBIX CTATUCTUYECKHX
TaHHBIX.

Tema 11. Cultural Issues

1.
2.
3.
4.

Beencuwue (10 Mun): 3HaucHHE KyJIbTYPHBIX Pa3IMYHii B MEKIYHAPOIHOM OHM3HECE.
OCHOBHBIC aCTIEKThI KYJIbTYpHBIX pasiuuuii (20 mun): Bepa, Tpaguiiyu, s3bik.
Oruket 1 npoToko (20 mun): BiausHue KyabTypsl Ha JeI0BOE OOIICHHE.
JHuckyccust (30 mun): Pa30op KeiicoB U peabHBIX CUTYaIIHH.

Tema 12. Negotiations

[EEN

A OWOWN P

10.

11.

12.

Beencnwne (10 Mun): OCHOBHBIE IPUHITUIIBI BEICHHUS IEPETOBOPOB.

2. Dransl neperoBopos (20 mun): [ToaroroBka, BeJicHHE, 3aBEPIICHHUE.
3.
4. Poneas urpa (30 mun): [IpoBeneHre neperoBOpoB Ha 3aJaHHYIO TEMY.

Crpareruu u Taktuku (20 MuH): Y CTYNKH, KOMIPOMHUCCHI, YOSKICHHUS.

4.2. MatepuaJjbl N0 NPAKTHYECKOH YacTH Kypca

4.2.1.Y4eOHO-MeTOANYECKHE MTOCOOHU;

. Business benchmark pre-intermediate: Intermediate business preliminary student’s book. Whitby,

N. Cambridge: Cambridge University Press, 2013

. Market Leader: Intermediate Business English Course Book. Cotton, D., Falvey, D., & Kent, S.

Pearson Education, 2018.

. Intelligent business: Pre-intermediate. Barrall, 1. England: Pearson Education Limited, 2006.

4.3.Bonpochl M 321aHUA AJI CAMOCTOSITeJIbHON PadoThI CTY/1IEHTOB

. Co3matb cOOCTBEHHOE PE3IOME U COMPOBOIUTENBHOE MUCHMO JIJIsl BEIMBIIINICHHOW BaKaHCHH.

. IloaroToBUTH U 3amucaTh KPaTKYIO MIPE3ECHTAINIO Ha TEMY, CBSI3aHHYIO C OM3HECOM.

. Hanmucatp scce 06 nctopuu BHIOpaHHOM KOMIIAHWUH, BBIACIUB KIIIOUEBbIE MOMEHTHI €€ Pa3BUTH.

. [TpoBecTr aHaJIM3 KOPIOPATUBHOM KYJIBTYPhI OJJHOM M3 U3BECTHBIX KOMIIAHUN U MPEJICTABUTH €0

B BUJIE ITPE3EHTALINH.

. PazpaboTarh KOHIIENIUIO PEKJIAMHON KaMITaHUH JIJI HOBOTO TIPOJIYKTA, BKIIFOYAsl IIEJICBYIO

ayIUTOPHUIO0 U MAPKETUHIOBBIE KaHAJIBI.

. Hamncatp nmucsMo-3anpoc o mpoayKTax Wi yciIyrax KOMOaHUH U CO3JaTh IPUMEP OTBETA Ha

KanoOy KIIMeHTa.

. CoctaBuTh crieHapuil Tene(OHHOro pa3roBopa ¢ KIIMEHTOM, YYUThIBAs ITpaBuiIa TeIeOHHOTO

OTHUKETA.

. Pazpaborarp nyero crapramna u onmucaTh OCHOBHBIC IIard, HEOOXOAUMBIC TS €€ peaTu3alui,

BKJIFOUYasi OM3HEC-TUIAH.

. [Ipoananu3upoBaTh JOTUCTHUECKYIO LIEMOYKY TIOCTABKU TOBapa OT MPOU3BOJUTEINS K KOHEUHOMY

OTPeOUTEITIO.

Vcnonb3ys JaHHBIE U3 OTKPBITBIX HCTOYHUKOB, CO3JaTh Ipa()MiK U OMUCATH BBISBICHHBIC
TEHJICHIIUH.

Hammcatb acce 0 KyIbTYpHBIX Pa3iIM4usiX, KOTOPBIE MOTYT TIOBIIUSTE Ha JIEJIOBOE
B3aUMOJICHCTBHE MEXKY ABYMsSI CTPAaHAMHU.

CocCTaBUTH IIaH IIEPErOBOPOB 10 ONPEACIEHHONH TeMe, BKIII0Yasi BO3MOKHBIC YCTYIIKH U
LETIH.



4.4. TemaTuka pedepatoB, 3cce U APYrux GopM caMmoCTOSITEIbHBIX PadoT:

1. The Impact of Cultural Differences on International Business Negotiations (BiusiHue KyabTypHBIX
pa3nuuuii Ha MeXyHapOHbIC OM3HEC-TIEPErOBOPHI)

2. The Role of Effective Communication in Building a Successful Career (Poms 3¢ dextuBHOM
KOMMYHHUKAIIMH B IIOCTPOCHUH YCIICIIHOW Kaphephl)

3. The Importance of Corporate Social Responsibility in Modern Business (BaxknocTb
KOPIIOPAaTUBHOM COIMAJIbHON OTBETCTBEHHOCTH B COBPEMEHHOM On3HEce)

4. The Evolution of Advertising Strategies in the Digital Age (3Bostornns peKIaMHBIX CTPaTEruii B
3MOXY HU(PPOBBIX TEXHOJIOTHH)

5. Challenges and Opportunities in Starting a Business (Bbi30BbI ¥ BO3MOXHOCTH TIPH 3aIlyCKe
OusHeca)

6. The Significance of Customer Support in Enhancing Brand Loyalty (3HaunMoCTh KIMEHTCKOM
MOJIACP>KKH IS IOBBIILICHUS JIOSJIBHOCTH K OpeH/Ly)

7. The Influence of Corporate Culture on Employee Performance and Satisfaction (Bausaue
KOPIOPaTUBHOMN KYJIBTYpPbI Ha IPOU3BOAUTENBHOCTD U YAOBIETBOPEHHOCTh COTPYIHUKOB)

8. The Role of Public Speaking in Leadership and Management (Posib myOJIMYHBIX BBICTYIUIEHHH B
JHUJEPCTBE U YIIPABICHUN)

4.5. O6pa3ubl BADHAHTOB KOHTPOJbHBIX PadoT, TECTOB M/HJIU APYruxX (opM TeKYyHIUX H
NMPOMEKYTOYHBIX KOHTPOJIeH
Test 1
Listening

Listen to an interview with Susan who runs an agency that supplies personal assistants. For questions
1-4, write the correct number.
Example: Year Susan began work as a PA: 1992

1. Number of PAs currently registered with the agency:

2. Number of regular clients: about

3. Standard hourly rate for PA: £

4. Number of clients with a virtual PA:

Listen again and for questions 57, fill in the missing information.
Example: Most clients are from the London area.

5. About 75% of Susan’s clients are
6. Two of her clients are well-known
7. A virtual PA needs a computer and

Reading
Read the first part of a company profile and for sentences 1—6 decide if the statement is true or
false. Write T or F next to the sentences.
PATCHI: ASWEET SUCCESS

Most children love chocolate but not many of them have relatives who own a chocolate
business. Nizar Choucair’s uncles owned two chocolate shops in Beirut and Nizar started to help out
after school when he was just 11. At first, they just gave him chocolate as payment.
When he left school, Nizar left Lebanon to work with his cousin in Kuwait but he never stopped
thinking about the chocolate business. ‘I saw chocolate everywhere ’he remembers, ‘Even in a glass



of water’. When Nizar married a Kuwaiti girl, neither he nor his new wife believed they had many
opportunities in Kuwait so they returned to Beirut the following year. It was there in 1972 that Nizar
opened the first Patchi chocolate store in the Rue Hamra. It quickly became a big success.

However, in 1975, less than a year after the shop opened, Lebanon descended into civil war
and Nizar moved away with his wife and children, firstly to Amman, then to Cyprus and Paris. They
opened shops in many different parts of the world, and a new factory in Jeddah, Saudi Arabia because
of the problems of exporting from Lebanon during the war. But while the country suffered, the Patchi
brand continued to build its reputation for luxury chocolate. Now, with over 150 outlets worldwide,
Patchi is expected to become a global brand and is a prime candidate for listing on the London or
Dubai stock exchange. Plans for this were put on hold in 2008 because of the global financial crisis
but Mr Choucair still expects to do it in the near future.

As a child, Nizar did not receive any money for helping in his uncles ’shops.

When he lived in Kuwait, he forgot about the chocolate business at first.

Nizar and his wife believed they had good opportunities in Kuwait.

It was difficult to export goods from Lebanon in the late 1970s.

Patchi’s reputation suffered during the war years in Lebanon.

Patchi was listed on the stock exchange in 2008.

o wbdE

Read the second part of the profile about Patchi’s product range and answer the questions. Write
one word only or a number for each answer.

Patchi today has branches in around 40 countries and has recently expanded into the Far East by
opening outlets in Takashimaya, a Japanese department store. When the first Patchi shop opened back
in 1974, it soon became famous for creating luxury gift items for weddings. With global expansion,
this has now extended to items for a huge variety of special occasions, such as the Chinese New Year.
The company now uses 42 varieties of chocolate and has also branched out into special chocolate
products for children under the name of Patchino.

Mr Choucair always intended his products to stand out from the competition and one of Patchi’s
unique points is the luxurious packaging. Factories in Egypt, Dubai, Syria, Lebanon and Saudi Arabia
produce the chocolate but the boxes and ribbons are all made in Sibline, a Lebanese town south of
Beirut. In 2008, Patchi made what is probably the most expensive box of chocolates in the world for
Harrods, the London department store. The outside of the box was made of leather and each of the 49
chocolates was decorated with gold. It cost £5,000.

7. What special occasions did Patchi first produce chocolates for?

8. How many types of chocolate does Patchi use in its products?

9. Which country does the packaging for Patchi chocolates come from?

10. Which department store sold Patchi’s most expensive box of chocolates?

Grammar
Read the profile from a company website. For questions 1-10, put the verbs in brackets in the
correct tense (present simple, present continuous or past simple).

Two friends on the beach, with a pile of specially designed T-shirts to sell to the surfers!

That was how it all (0) began (begin) back in 1995. Our cousin Sandy (1) (come)
up with some of our best designs but we (2) (not have) any premises then. (She still




(3) (do) them for us sometimes!) But holidaymakers (4) (like) the T-shirts so much that we soon (5)
(set) up our own shop and the company just (6) (grow) from there.

These days of course we (7) (not sell) T-shirts on the beach any more. The company
(8) (have) over 20 stores  across  the country. We
9 (look) for some more new premises at the moment too, so watch this space! But
there’s one thing we (10) (not intend) to change. We want to stay your top choice
for fun T-shirts and beach shorts.

Vocabulary

For sentences 1-10, choose the correct answer (A, B, C or D).
Example: We need to COMe yp with a good solution to this problem.
A take B put C come D make

1. It is essential that we this deadline if we want the project to be successful.
A arrive B meet C reach D win
2. Could we a time for us to meet early next week?

A do B fix C put D hold
3. Under the new system, junior and senior members of staff will work together as a team. A nearly
B tightly C closely D firmly

4. If we are not ready to take this challenge, we will be in serious trouble next year.
A on B down C off D out
5. It is very important that we up with all the latest technology.

A stay B keep C hold D take

Writing
You live and work in New York. You receive the following email from your colleague Marilyn who
lives in Philadelphia.

Hi

I’m in New York from 25 May to 28 May. Can we get together on 26 May in the afternoon to discuss
the outline for the training course? Maybe we can have lunch together as well?

Marilyn

You cannot meet Marilyn that afternoon. Write an email to her. In your email:
*say that you cannot meet

* give a reason

* suggest another day or time

« suggest arrangements for lunch.
Write 60—80 words in the box below.

4.6.MeToauku peleHus ¥ 0TBEThI K 06pa3uaM TeCTOBBIX 3aJaHHI
Answers

Listening
1.8

2.12
3.70

4.6



5. women/female 6 politicians
7. broadband

Reading
1 true 2 false 3 false 4 true 5 false 6 false 7 weddings
8.42 9. Lebanon 10. Harrods

Grammar

1. came/was coming
2. did not/didn’t have
3. does
4. liked
5. set
6. grew
7. do not/don’t sell

8. has

9. are looking

10. do not/don’t intend

Vocabulary
1B 2B 3C4A 5B 6D 7D 8A9C 10 B

Writing: sample answer

Hi Marilyn

Sorry but I’m afraid | can’t make 26 May. I’m out of the city that day at a conference. | could meet
on 27 May if you’re free

then. How about 12:30? We could meet somewhere in the city centre and go to that Italian
restaurant we like. I will bring the training materials with me and we can discuss them over lunch.
Rebecca

4.7. TlepeveHnb IK3aMeHAHMOHHBIX BONIPOCOB (60npocyul K 3auemy)

[ToaroToBKa K MPOMEXKYTOUYHOW aTTECTAIlMU 3aKII0YaeTCs B TOM, YTO OOydJaromiuics 3apaHee
3HAKOMUTCH C YCIIOBUSAMMU OOITYCKA K aTTCCTAllMU U NICPCUHCM BOIIPOCOB, BBIHOCUMBIX Ha 3a4CT.

Ilopanok noJiydeHus 10nycKa K NPOMEKYTOYHON aTTECTalNU:

1) PerysisipHoe mocelleHne 3aHATHH (JOMyCKaeTcs JBa MPOIYCKa, C YCIOBHEM O00s3aTeabHON
MOCTEAYIONEH OTpadOTKH MPOMYIICHHBIX 3aHATUNA 10 3auerta. s 3TOro HYKHO MUCHMEHHO
cienaTh BCE 33/1aHUs, KOTOpPbIE OBbLIN MPOMIEHBI Ha 3aHATHUU IO TUM TEMaM).

2) Yuactue B paboTe Ha 3aHATHSIX.

3) BeimonHeHre BceX 3aJaHMi TEKYIIEro KOHTPOJS (KOHTPOJBHBIC PabOTHI, 3CCe, COOOIIEHHS),
MPEAJIOKEHHBIX MPENO0/IaBaTeNIeM, Ha OLICHKY «3a4T€HO» U HE HMXKE «yJI0BJIETBOPUTEIHHOY.

Bonopocsl! k 3a4ery:

Yacte 1. YCTHBIH OTBET 1O TEME:
1. Career in Business.

2. Company History

3. Corporate Culture



4. Advertising and Marketing
5. Starting up
6. Distribution and Delivery

7. Describing Statistics

8. Cultural Issues

Yacts 2. JIekcuko-rpamMmmaruyeckast KapTouka.

IIIkana oeHNBAHHUSA OTBETA HA DK3aMeHe/ 3a4éTe.

YpoBenn
0CBOEHHUS
KOMIeTeHI[UH

Onenka

Kpurtepuu onieHuBaHus

BBICOKHH

«5»
(oTam4HO)
3a4éT

CTyaeHT IeMOHCTPUPYET TIIyOOKOE€ U pPa3HOCTOpOHHEEe 3HaHUE
Marepualia;, HCUYEpPIbIBAIONIE, IOCIEI0BATEIbHO, TPAMOTHO H
JIOTMYECKH U3JIaraeT MaTepuaj;, JAEMOHCTPUPYET YMEHHE IOHSTh
MPUYUHHO-CIICJICTBEHHBIE CBS3M U HM3JIOXKHTh MX C HCIOJIb30BAHHUEM
CJIIOKHBIX TPAMMATHYECKUX M JICKCHYCCKUX KOHCTPYKLUH, 3HAHUE
COOTBETCTBYIOIICH JICKCHKH, YMCHHC TIOHHMATh COJCPXKAHHEC U
mepe/iaBaTh €ro B YCTHOH (popme. BricKka3biBaHHE COOTBETCTBYET TEME;
OTpa’KeHBI BCE aCTIEKTHI, YKa3aHHbBIC B 3aJ[aHUH, CTHIICBOE 0hOPMIICHUE
peYd COOTBETCTBYST THITy 3aJaHHsi. B JIHAIOTHYECKON pedn
aJIeKBaTHAs ©CTECTBEHHAs pEakiys Ha PEIUIMKKH COOeCeHHKa.
[posiBisieTcst peueBas WHUIMATHBA ISl PELICHUS] IMOCTABICHHBIX
KOMMYHHUKATUBHbBIX 3a/1a4. JIeKCcHKa afieKBaTHa IOCTaBJICHHOM 3a/1a4e.

NPOJABHHYTBIH

«4»
(xoporio)
3a9ET

CTyneHT  AEMOHCTPUPYET riryookoe 3HaHUE Marepuana,
[OCJIEZIOBATEIbHO, TPAaMOTHO M JIOTHYECKH H3JlaraeT MaTepual;
JEeMOHCTPHPYET TOHHMAaHWE OCHOBHOM TEMBI TeKCTa M JPYTHX
HEOOXOIUMBIX aCIIEKTOB COJCPKAHNS.

Brameer nOCTaTOYHBIM CIOBApHBIM 3allacoM M KIHINE, a TaKKe
CpPEeICTBAaMU JIOTHYECKOH CBS3M JUIA  M3JIOKEHHUS COIEpIKaHus.
Bricka3piBaHHE COOTBETCTBYET TEME; HE OTPaXKEHBl HEKOTOPHIE
aCIEeKTHI, YKa3aHHbBIEC B 3aJaHUH,

cTHIIeBOe O(OpPMIIGHHE pEYd COOTBETCTBYET THITy 3aJaHus. B
IUAJIOTMYECKON  peyd  KOMMYHHUKAalusi HEMHOro  3aTpyJHEHa.
Jlekcuueckue u rpaMMaTHIECKHE ONMIMOKK HE3HAYUTEIHHO BIHSIOT HA
BOCIIPUATHE PEUU YUAIIETOCS.

TMOPOTOBbIH

«3»

(ynoBneTBoputen

BHO)
3a4eT

CTyaeHT JeMOHCTpPHpYET oOIee 3HaHWE H3ydaeMOro MaTepHana,
MOKa3bIBaCT o0OIICEe BIAJCHUEC TIPAMMATHYECKHUM U JICKCUYCCKUM
MaTepHUAJIOM.

[ToHrMaeT OCHOBHYIO TEMY TEKCTa, OJTHAKO OTPAHUYCHHBIHN 3amac CIIOB
3aTpYAHSCT IOHUMAHUE BCEX aCMEKTOB cojepkaHus. JleMOHCTpHUpyeT
YMEHUE H3II0KUTH COJICPIKAHUE IPOCTHIMU (ppazaMu.

Bricka3piBaHHE COOTBETCTBYET 33J[aHHOM TeMe, OJIHAKO, PACKPBITHI He
BCE aCMeKThl 3a/IaHMs, WJIH PACKPBITHI HE MOJHO. B jauamormdeckoi
peur KOMMYHHUKAILMSl CYHIECTBEHHO 3aTpyJHEHa, HET  Pe4YeBOi
WHHIUATUBBI, JOMYIIEHbl TI'PyOble JEKCHYECKHEe W TPaMMaTHYECKHe
OIINOKH.




HEY/10BJIETBOP
UTeJbHBII

«2»
(HEYIOBJIETBOPHT
€JIbHO)
HE3a4ET

CTyaeHT He IOHsIT cMbIciia 3aganus. CTyIeHT OTKa3bIBaeTCsI OT OTBETA.
Hapymens! noruka BbICKa3biBaHHs. He yMeeT BBIICTUTH 3HAYUMYIO
nH(OPMAIIHIO U TPAMOTHO BOCTIPOM3BECTH €€.

Bricka3piBaHME HE  COOTBETCTBYeT 3amaHHOW Teme. OO0BEM
BBICKa3bIBAaHUS MEHEE 3aJaHHOTO, HAIMYHE TPYOBIX JICKCUYECKHUX U
rpaMMaTHYEeCKUX OIMMOOK, 3aTPyIHSIIOIIAX OOIICHHUE.

IIkana oueHUBAHUS KOHTPOJIbHOMH padoThI:

Ne
n/n

KoanuecTrBo
0aJI7I0B

Kpurtepuu oneHuBanus

1

15

CTyL[eHT FJ'IY60KO U IPOYHO YyCBOUJI HpOI‘paMMHLIﬁ JICKCHYECKHI U I‘paMMaTI/I'-IeCKI/[ﬁ
Martepual. HpI/I BBITIOJTHCHUH KOHTpOHLHOﬁ pa6OTLI JACMOHCTPUPYCT OTJIMIHOC BJIAACHUC
HaBbIKaM¥ IMMUCbMCHHOT'O NIEPEBO/JIA, ITPABUJIIBHO UCIIOJB3YET 'PAMMATUYCCKUC
KOHCTPYKIIUH, COOTBETCTBYIOIIYIO JICKCUKY U JICKCUYCCKUC CJIOBOCOYCTAHUA.

12

CTyneHT JEMOHCTPHUPYET XOPOIlee 3HaHUE IPOrPAMMHOI0 JIEKCHUECKOTO U
rpaMMaTHYeCKOr0 MaTepuaa, BiiajieeT HeOOX0IMMBIMU HaBbIKaMH JJIsl HAITMCAHUS
JIEKCHYECKOW MM TPaMMaTH4eCKOl KOHTPOJIbHOU padoTel. Bee TpeboBanus,
NpeABSBIIsiEMbIe K HAMCAHUIO KOHTPOJIBHONW paOOThI BBIIIOJIHEHBI.

CTyAeHT JeMOHCTPUPYET YACTHYHOE YCBOCHHE MPOrPAMMHOTO JIEKCHYECKOTO U
rpaMMaTH9YecKoro Marepuana. Jlomyckaer om0k U HETOYHOCTH MIPU TIEPEBOIC C
AHTJIMHACKOTO SI3bIKA HA PYCCKUH U ¢ PYCCKOTO si3bIKa Ha aHriuiickuil. [1moxo Bnageer
JICKCUKOU, MHOTHE TPeOOBaHUS K padOTE HE BBHITIOJTHCHBL.

CTyZIeHT He 3HaeT 3HAUYUTEIbHON YaCTH JIEKCHIECKOTO ¥ TPAMMaTHIECKOTO
IIporpaMMHOro Marepuana. HegoctatouHo BiajgeeT HaBbIKaMu PaBUIILHOTO
HCIONb30BaHUS U3Y4a€MBbIX IPAMMATHUECKHX KOHCTPYKIUH PU BBITOJIHEHUN
KOHTPOJIbHOH paboThl. [1110X0 BllasieeT JIeKCHKOH.

Her otBera. He ObLIIO HOMBITKHU BBIMOJHUTE 3a1aHuC.

IIkajna oneHMBAHUS NPEe3CHTALMU:

Ne Kommaecrso Kpurepun oneHnBanus
n/n 0aJ10B purep
1 15 CryneHT 3¢ ¢ eKTHBHO BiIaficeT HaBBIKaMH ITOATOTOBJICHHON YCTHOM PeYH, BIaIeeT PEUCBHIM
STHKETOM, UCIIOJIB3YET Pa3HOOOpPa3HbIE TPAMMATHYECKUE W JIEKCHYECKHE KOHCTPYKITUH;
MpUMeHseT HHPOPMAIMOHHBIE YMEHHS U TIOMCKa, aHAJIN3a 1 0000meHns
JTOTIOJTHUTEIBHON HH(GOPMAIIMY U3 PA3THYHBIX UCTOYHHUKOB.
2 8 CryneHT BiaseeT HaBBIKAMH OATOTOBIEHHON YCTHOHM pedH, BIaICeT PEUEBBIM ATHKETOM,

HCTIONB3YeT Pa3sHOOOpa3HbIE TPaMMATHYECKHE W JIEKCHYECKHE KOHCTPYKITUH;
I'pammaTndeckne 1 JEKCHYECKHE OMTNOKH HE3HAYNTEIHHO TPEISITCTBYIOT PEIICHHUIO
KOMMYHUKATHBHOM 3a/1auu, BIIQJICET TOCTATOYHBIM CIIOBAPHBIM 3alIaCOM M KITHIIIE, & TAKKE
CpeCcTBaMU JIOTHUECKOH CBSI3U JJI U3JIOKEHUS cojiepxaHusl. Jlekcuueckue u
rpaMMaTHYeCKUe OIIMOKU HE3HAYUTEILHO BIUSIOT HA BOCHIPUSATHE PCUH.




3 5 CTyaeHT B OCHOBHOM BJIaJieeT HABBIKAMH IMOATOTOBICHHON PEUH, UCIIBITHIBACT 3aTPYTHEHHS
B apTyYMEHTAIIMH CBOUX JEHCTBHUH. OMMyCKaeT IpyObIe TEKCHUISCKUE W TPaMMaTHICCKUE
OIIMOKY. IPAKTUYECKNE HaBBIKM M YMEHUS, HEOOXOIUMBIE JJIs OCYIIECTBICHHUS TIpoIiecca
KOMMYHUKAIIMH, B OCHOBHOM c(opMUpOBaHbl. KOMMYHHKAIHS CYIIECTBEHHO 3aTPyTHCHA,
JIOIYIIIEHBI TPYObIC ICKCHYSCKUE U TPAMMATHYCCKUE OIIUOKH.

4 2 CTyneHT He IMEeeT YeTKOTO IPEACTABICHUS O CTPYKTYpe U TPEOOBAHUAX, IPEIBIBIIEMBIX K
YCTHOMY BBICKa3bIBAaHHIO, HE YMEET apryMEHTHPOBATh CBOM JICHCTBHS, OrPAHUYCHHBIN
JICKCUYECKUIA 3amac 3aTpyAHsET OOIleHNnEe, T0MyCKaeT

0O0JIBIIIOE KOJTMYECTBO JICKCHYCCKUX U TPAMMATHYECKUX OIITHOOK.

5 0 3amanue He BBIIOJHEHO.

4.8. BaHK TeCTOBBIX 33/1aHUI I CAMOKOHTPOJIS
https://www.cambridgeenglish.org/test-your-english/

5. Meroanueckuii OJI0K
5.1.Meroauka npenoaaBaHus
5.1.1.Meroauyeckne pPEKOMEHIAIIMU Jisi CTYAEHTOB IO TOATOTOBKE K CEMHUHAPCKHM,
MPAKTUYECKUM WM JTAOOPATOPHBIM 3aHSTHSIM, 10 OpraHU3allid CaMOCTOSTEIBHON
paboTHI CTY/ICHTOB MPU U3YYCHUH KOHKPETHOMN JTUCIIUILUIMHBI.

CTpykTypa AesTelbHOCTH 00ydaromierocs B paMkax kypca «Business English» BkiarouaeT B cebst
MOCEIICHUE AayTUTOPHBIX 3aHATUH (IOMyCKaeTcsl 2 MPOMyCKa 3aHATUH, 0TpabOTKa MPOITYCKOB —
MUCHMEHHOE BBITIOJTHEHUE 3a/IaHUH, KOTOPBIC OBLIH CIeNIaHbl BO BPEMsI 3aHATHS ), aKTUBHYIO paboTy
BO BpEMsl 3aHSATHUSA: BBINOJHEHHE YCTHBIX YIPAKHEHUI, OTBEThI HA BOMPOCHI IMPEIOaBATEINs,
BBITIOJIHEHHE 3aaHUH 11 CAMOCTOSITEIIbHONW PaOOTHI.

JI7is yCTIENTHOTO HAMCAHUsT KOHTPOJIbHOW pabOThI CIIEAYeT Ha 3aHATHSIX MUChMEHHO BBIMOJIHSATh
NIePEBOJT TEKCTOB, Jajee CIyIlaTh PEKOMEHIAIMH IPEToAaBaTelisi O TOM, KaK JIydllle MOCTPOUTH
HEepeBOJ M Ha IOCICAYIOUIMX 3aHSATHAX HE IOBTOPATh MPEKHUX OMMUOOK. s ycnemrHoro
BBICTYIIJICHHS C COOOIIICHUEM CIIEIYET CAMOCTOSITEIIbHO U3YUUTh JOMOTHUTEIbHYIO HH()OPMAIIHIO O
TEMe, TMOATOTOBUTH YCTHOE BBICTYIUICHHEC M Ha 3aHSATHH TMPEACTABUTHh PE3yJIbTaThl JOMAIIHUX
«3ar0TOBOKY.

JInst yCHenHoro HalMCcaHus 3cce CIIEAYET MPOAYyMaTh €ro CTPYKTYPY, CaMble BaXKHBIC MOMEHTHI,
KOTOPBIE CTOWUT OMHUCATh, a TaKXKe MOJ00PaTh CTHIIb W3JIOKECHUS, KOTOPBIA HAMIYYIIUM 00pa3oMm
niepenacT OCHOBHYIO HJICIO.

K koHIy kKypca oOydvaromuecsi TOJDKHBI 3HATh OCHOBHYIO TEPMHHOJOTHIO OW3HEC TE€M, YMETh
NEPEBOJIUTh TEKCThI, TPAMOTHO H3JIaraTh MbICIIH, a TaK)KE HAYYUTHCS OM3HEC KOMMYHHKAIUU Ha
pa3HbIC TEMBI.


https://www.cambridgeenglish.org/test-your-english/

	Цели дисциплины:
	- формирование у студентов иноязычной компетенции, необходимой для реализации
	коммуникативных функций в профессиональной среде.
	Задачи дисциплины:
	-  знание лексики, фонетики и грамматики, соответствующие темам, сферам и задачам на конкретном этапе;
	-  знание общих правил и норм использования языка в различных ситуациях профессионального общения и развитие соответствующих навыков их использования для достижения целей общения на иностранном языке;
	-  речевые умения и навыки (чтения, аудирования, говорения, письменной речи) и готовность реализовывать их в репродуктивной и продуктивной речевой деятельности в соответствии с коммуникативными задачами;
	-  овладение стилистическими особенностями речевого поведения в рамках профессионально-деловой и социокультурной сфер общения;
	- расширение и углубление культурологических знаний применительно к профессиональной деятельности.
	Тема 1. Career in Business. CV. Motivation letter
	Литература:
	В рамках данной темы студенты изучат ключевые аспекты публичных выступлений, включая специализированную лексику, используемую при создании и проведении презентаций:
	Тема 4. Corporate Culture


